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Rozdil mezi Business Intelligence a Performance Management >
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Source 2006 Gartner CIO Survey

Source 2015 CIO Gartner Agenda Report

vyresSen!
Rank | InvestmentPriority Ranking Rank | InvestmentPriority Ranking 2014 2015
il Blapplications 1 Bl/analytics 41% 50%
Security technology 2 Infrastructureand data center 31% 37%
3 Mobile workforceenablement 3 Cloud 27% 32%
4 Collaboratiortechnology 4 ERP 26% 34%
5 Customer sales argkrvice 5 Mobile 24%  36%
6 ServiceOrientedArchitectureg SOA) 6 DigitalizatiorDigital Marketing 17% 11%
7 Workflow management 7 Security 13% 11%
8 Networking, voice and data 8 Networking, voice and data 12% 12%
communications communications
9 Virtualization 9 CRM nad Customeixperience 11% 8%
10 | Legacyppsmodernizations 10 | Industryspecificapplications 9%  10%
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Bulgaria

Hungary
Specializujeme se na tato FeSeni O nasi spolecnosti Luxembourg
A Enterprise Resource Planning (ERP) A Zal oHe n 2992w Prazec e Mexico
A Performance Management (PM) APrivstn n viastnnng spol e NliopthoA%etrica
A Business Intelligence (BI) A obrat 10,3mil. EUR
A Customer Relationship Management (CRM) APse® zamnstnanctivnut ag ze mRogaa
A Enterprise Asset Management (EAM) ztoho je 50 konzultantt RyssheVvel
A Bank Payment System (BPS) Acentrsgla v |, ledskt® dRbe2p u b | i §|03akia
A Services and Expense Management 40zamnstnanct
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